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“Member States may take measures to 
ensure the appropriate prominence of 
audiovisual media services of general

Interest”
(article 7a AVMSD)



Slow and tedious implementation

• Only five Member States have or are planning 
rules on prominence

• France, Germany and Italy are the most advanced

• Ireland has not started the process yet

• Flanders has submitted a draft decree to the 
European Commission for scrutiny under the 
Regulatory Transparency Procedure





PSB (all MS, but only on 
demand in UK)

What 
services?

How to 
ensure 

prominence
All TV channels on DTT (FR)

TV channels and on demand 
channels that make a 
significant contribution to 
diversity of opinion (DE) or that 
have a significant impact 
(BE/VL)

Radio (Italy, DE)

Regulators always significantly involved



Regulators need to provide guidelines

Legislation may provide some 
detail (e.g. home page, 
recommendations, search, 
remote controls, FR)

But regulators need to provide 
guidance : IT, DE, FR, UK

How to 
ensure 

prominence
?

What 
platforms



User interfaces (BE/VL) but 
not traditional distributors 
such as Telenet/Proximus

Thresholds of units sold or of 
visitors (e.g. FR, UK), not 
micro-enterprises in BE/VL

How to 

What 
platforms

?

Solutions are varied 

List published in France (and 
planned list in UK), but not in 
other countries



None of the platforms seem to cover YouTube





Must be solved 
but how?

Not allow prominence on non-national platforms?

Determine services of general interest at the national level

Designate the non-national platforms at the EU level?

Introduce an exception in the AVMSD?

Art 7a AVMSD: the inherent internal market problem



Art 7a AVMSD: a laudable ambition but not enough bricks in 
the wall

What are audiovisual 
services of general 

interest?

How should 
prominence be 

ensured?

On what platforms? 
Threshold?

Transparency

Payment?

Disputes? Evaluation
Measurement

Is the service present 
on the platform to 

start with?



AVMSD v. EMFA

EMFA has a 
wider scope as 
it covers media 

services

EMFA defines  
user interfaces 
and refers to 

online platforms 
that provide 

access to media 
content

EMFA enshrines 
the right to 

customise the 
media offer 

Should rules not 
therefore be 
extended to 

media services of 
general interest?

Should we not use 
these definitions 

as a starting point

Prominence 

Personalisation



Rules need to be future proof: online platforms that provide 
access to media content and disaggregated content



The next revision of AVMSD…

What are audiovisual 
services of general 

interest?

How should 
prominence be 

ensured?

On what platforms? 
Threshold?

Transparency

Payment?

Disputes? Review/evaluation

Is the service present 
on the platform to 

start with?



In the meantime: Commission guidance






